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Define Your

Business Understand

Objectives/ Your Audience
Outcomes
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Identify the desired

business goals/outcomes
(i.e., The business reasons
for doing the meeting

e first place. ).
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Needs and | 4 > Barriers to
expectations T @t . engagement

Motivations
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At its core, designing
meeting experiences

are about engaging your
learners by respecting

and showing investment
in their time.
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STRONGER *
YOUREMOTIONAL

REACTION,
THE BETTER
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What does it look like |

when we turn our,
. J ‘

goals/outcomes into

something more huh\wcy.
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) 6. Goals/Outcomes (Tracking)
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LEARN

Action

FEEL

Emotion

BELONG

Validation Check
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Want more human
& more impact on

your next training

program or evente
Let's talk!

BRELLA &

OPTIMIZING EVENTS @ L
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MARK MALLCHOK, CMM
Executive Event Strategist

BERNADETTE BURKE
Executive Learning Strategist

@ 2% -:',..;z@

¥k
“‘*@%ﬁ

LinkedIn

Office: 847-859-0202

Email: mmallchok@brella.com

Office: 847-859-0201
Email: bburke@brella.com

brella.com | sales@brella.com

linkedin.com/company/brella-productions/

BR:LLA


mailto:mmallchok@brella.com
mailto:mmallchok@brella.com
https://brella.com/

	MORE HUMAN, MORE IMPACT
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14

